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Introduction
This OER text follows the other OER textbook title ‘Core Principles of Marketing’, published in 2017. The content comes from
OER sources and under a Creative Commons Attribution NonCommercial ShareAlike license. This textbook can be used for an
International Marketing course. Although the term ‘International Marketing’ has used throughout the book, the content will pretty
much be as applicable in the context of a ‘Global Marketing’ course.
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