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2.7: Segmentation and Targeting Rationale

What you'll learn to do: explain the purpose of segmentation and targeting in marketing

Segmentation and targeting are essential building blocks of marketing because they help marketers answer a basic question: Who
am I trying to reach?

If you can’t answer this question with a reasonable amount of certainty and detail, your marketing efforts will probably not have
much impact. You’ll spend a lot of time and money with little to show for it because you’re not choosing marketing tactics that fit
your audience.

However, when you know your target audience, you can make smart decisions about your marketing activities: why they need your
product, where and how to get their attention, what to say to generate interest, and what types of offers will attract them.

In this module, first we will focus on why segmentation and targeting are so important. Then we will discuss how to conduct
segmentation and targeting and use these tools to guide marketing activity.

Learning Activities

The learning activities for this section include the following:

e Reading: The Purpose of Market Segmentation and Targeting

o Self Check: Segmentation and Targeting Rationale

2.7: Segmentation and Targeting Rationale is shared under a not declared license and was authored, remixed, and/or curated by LibreTexts.

o 3.10: Outcome- Segmentation and Targeting Rationale by Lumen Learning is licensed CC BY 4.0. Original source:
https://courses.lumenlearning.com/waymakerintromarketingxmasterfall2016.
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