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20.8: The bigger picture
As you’ve seen at the start of this chapter, conversion optimisation applies to just about every part of your digital marketing
strategy. Almost any tactic can be tweaked, tested and improved. In fact, this is best practice and highly recommended.

Conversion optimisation also speaks to a bigger consideration about keeping your channels up to date in the ever-changing online
marketing space. Keeping things fresh and constantly improving is the way to go. Not only does this entice your customer, it also
reflects on your bottom line, making valuable, incremental improvements increases your earnings in the short term, and decreases
the need for radical changes over time.
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