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CHAPTER OVERVIEW

16: Retain - Social Media Platforms

In this chapter, you will learn:

About the largest and most popular social media platforms.
How to track, monitor and measure your social media marketing success.
The best ways to engage with audiences on social media.

16.1: Introduction
16.2: Key terms and concepts
16.3: Marketing with social media
16.4: Facebook
16.5: YouTube
16.6: Instagram
16.7: Pinterest
16.8: Other social media options
16.9: Analytics for social media
16.10: Selecting the appropriate platform
16.11: Rules of engagement
16.12: Advantages and challenges
16.13: Case Study - Harley-Davidson
16.14: The bigger picture
16.15: References
16.16: Twitter
16.17: Snapchat
16.18: LinkedIn
16.E: Social media platforms(Exercises)
16.S: Social media platforms(Summary)
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