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11.10: The bigger picture
Search advertising and search engine optimisation (SEO) should go hand in hand to create an effective search engine marketing
strategy. The greater the part of the search results page that you own, the better.

Figure : Brand search ads and organic results appearing together Adapted From Screenshot, Google, 2017

Search advertising is an excellent source of keywords and conversions. This insight can be used to improve the SEO of a site, as
you will already know the relevance of these keywords to your intended audience. In turn, improved SEO rankings and social
media interactions can help to reduce the CPC of your search advertising campaign, improve your Quality Score and raise your
CTRs throughout.

Search advertising can also help to give your brand immediate search engine presence for your offline campaigns, when these
might not yet be highly ranked in the natural search results. Search advertising can also be used together with online crisis
management. If a company is unable to combat negative search results through the natural rankings, they are always able to bid for
search adverts that can present their view.

Having a firm grasp of search advertising on search engines will provide a good foundation for running digital advertising
campaigns across other networks and ad types.
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