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1.S: Digital Marketing Strategy(Summary)
Strategy is the essential first step in positioning your brand within the market and creating a roadmap for achieving your business
goals. While there are many different paths one can take, there is a clear process for understanding where you are, where you need
to be, and how you will get there.

It all starts with understanding the business challenges that your brand faces. From here, an effective marketing strategy looks at
the market context, weighs the available options and makes important choices, based on solid research and data. Digital marketing
strategy adds a layer of technology, engagement and iterative optimisation into the mix. The wide variety of tools and tactics
offered by the digital medium should inform your strategic choices.

Digital marketing strategy is highly empirical and your strategic thinking should be mindful of ROI and how it can be measured.
This will allow you to optimise your tactics and performance in order to create a valuable brand story, an excellent user experience,
the most optimised conversion funnels, and the highest ROI.
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