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15.10: Advantages and challenges

Content marketing can position your brand as an expert through the sharing of useful content in your specific field. It also enables
you to reach the customer who has a fragmented attention span spread across many devices and content touchpoints.

One of the more powerful benefits, however, is that you can learn a lot about your target consumer through the content with which
they do or do not engage. The more targeted and ongoing your content, the more data you can gather about how effectively you are
reaching those you need to.

One of the great challenges in content marketing is providing content that is truly interesting and engaging to the right people with
the right mix of subject matter and brand. Matching content to the required outcome for your strategic purposes takes dedication
and focus. In the context of ongoing content production, it can also be a challenge to maintain levels of quality over time, which is
why process and quality assurance steps must be put in place. Consider that the goal is not to create as much content as possible,
rather it is to focus on relevance and content that matches strategic outcomes.
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