
The newly updated edition includes chapters on the latest marketing trends as
well as updated facts and �gures and all new real-world case studies showing
the application of digital best practice. The book is structured to enable readers
to follow it sequentially and get an overview of how the di�erent elements of
digital �t together. It also provides a guide for those who want to dip in and out
of chapters or need to brush up on speci�c areas.
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