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1.7: Chapter 1 Review

1.1 Definitions of Statistics, Probability, and Key Terms

The mathematical theory of statistics is easier to learn when you know the language. This module presents important terms that will
be used throughout the text.

1.2 Data, Sampling, and Variation in Data and Sampling
Data are individual items of information that come from a population or sample. Data may be classified as qualitative (categorical),
quantitative continuous, or quantitative discrete.

Because it is not practical to measure the entire population in a study, researchers use samples to represent the population. A
random sample is a representative group from the population chosen by using a method that gives each individual in the population
an equal chance of being included in the sample. Random sampling methods include simple random sampling, stratified sampling,
cluster sampling, and systematic sampling. Convenience sampling is a nonrandom method of choosing a sample that often
produces biased data.

Samples that contain different individuals result in different data. This is true even when the samples are well-chosen and
representative of the population. When properly selected, larger samples model the population more closely than smaller samples.
There are many different potential problems that can affect the reliability of a sample. Statistical data needs to be critically
analyzed, not simply accepted.

1.3 Levels of Measurement
Some calculations generate numbers that are artificially precise. It is not necessary to report a value to eight decimal places when
the measures that generated that value were only accurate to the nearest tenth. Round off your final answer to one more decimal
place than was present in the original data. This means that if you have data measured to the nearest tenth of a unit, report the final
statistic to the nearest hundredth.

In addition to rounding your answers, you can measure your data using the following four levels of measurement.

Nominal scale level: data that cannot be ordered nor can it be used in calculations
Ordinal scale level: data that can be ordered; the differences cannot be measured
Interval scale level: data with a definite ordering but no meaningful zero or starting point; the differences can be measured, but
ratios cannot be meaningfully calculated and interpreted.
Ratio scale level: data with a starting point that can be ordered; the differences have meaning and ratios can be calculated.

When organizing data, it is important to know how many times a value appears. How many statistics students study five hours or
more for an exam? What percent of families on our block own two pets? Frequency, relative frequency, and cumulative relative
frequency are measures that answer questions like these.

1.4 Experimental Design

A poorly designed study will not produce reliable data. There are certain key components that must be included in every
experiment. To eliminate lurking variables, subjects must be assigned randomly to different treatment groups. One of the groups
must act as a control group, demonstrating what happens when the active treatment is not applied. Participants in the control group
receive a placebo treatment that looks exactly like the active treatments but cannot influence the response variable. To preserve the
integrity of the placebo, both researchers and subjects may be blinded. When a study is designed properly, the only difference
between treatment groups is the one imposed by the researcher. Therefore, when groups respond differently to different treatments,
the difference must be due to the influence of the explanatory variable.
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