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2.1: Chapter Introduction

Figure 2.1 Build a Foundation

Advertising is in trouble only if you think of the narrow box advertising has traditionally been in, which is getting on TV or in
print.

Linda Kaplan Thaler, Founder, Kaplan Thaler Group

This is not a book about advertising.

This is a book about touching consumers where they live—and work and play. Now that we’ve met some of the folks from SS+K
and msnbc.com, let’s take a look at the fundamentals the members of these teams have under their belts. We’ll pick back up with
them in Chapter 4 "Consumers and the Communications Process: SS+K Gets to Know Its Consumers" to follow how they’ve
applied these fundamentals from Chapter 2 "A User’s Manual: Advertising, Promotion, and Marketing Essentials" and Chapter 3
"Advertising and Society".

This page titled 2.1: Chapter Introduction is shared under a CC BY-NC-SA license and was authored, remixed, and/or curated by Anonymous.

https://libretexts.org/
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://biz.libretexts.org/@go/page/85810?pdf
https://biz.libretexts.org/Courses/Prince_Georges_Community_College/BMK_2770%3A_Advertising_and_Promotion_(Mosby_2022)/02%3A_A_User's_Manual-_Advertising_Promotion_and_Marketing_Essentials/2.01%3A_Chapter_Introduction
https://saylordotorg.github.io/text_launch-advertising-and-promotion-in-real-time/s05-00-a-user-s-manual-advertising-pr.html#solomon-ch02
https://biz.libretexts.org/Courses/Prince_Georges_Community_College/BMK_2770%3A_Advertising_and_Promotion_(Mosby_2022)/02%3A_A_User's_Manual-_Advertising_Promotion_and_Marketing_Essentials/2.01%3A_Chapter_Introduction
https://creativecommons.org/licenses/by-nc-sa/
https://biz.libretexts.org/Courses/Prince_Georges_Community_College/BMK_2770%3A_Advertising_and_Promotion_(Mosby_2022)/02%3A_A_User's_Manual-_Advertising_Promotion_and_Marketing_Essentials/2.01%3A_Chapter_Introduction?no-cache

