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Figure 4.1 Twelve Months to Launch!

We are now twelve months from the launch of the msnbc.com campaign. The SS+K team needs to start thinking seriously about
how it’s going to make consumers crave the msnbc.com brand of news. Before they can do that, however, they need to take a step
back to understand how advertisers “talk” to customers—what works and what doesn’t, and what determines what works. This
means we need to take a look at communications and break down a complicated process into simpler elements. Does it matter
exactly what we say? Who says it? Where people get the message? How about others’ opinions—to what extent are our own
preferences shaped (consciously or not) by what we believe others like or dislike? And, with the magical world of technology, how
might the advertiser/consumer relationship evolve?

This page titled 4.1: Chapter Introduction is shared under a CC BY-NC-SA license and was authored, remixed, and/or curated by Anonymous.

https://biz.libretexts.org/@go/page/85823


https://libretexts.org/
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://biz.libretexts.org/@go/page/85823?pdf
https://biz.libretexts.org/Courses/Prince_Georges_Community_College/BMK_2770%3A_Advertising_and_Promotion_(Mosby_2022)/04%3A_Consumers_and_the_Communications_Process-_SSK_Gets_to_Know_Its_Consumers/4.01%3A_Chapter_Introduction
https://biz.libretexts.org/Courses/Prince_Georges_Community_College/BMK_2770%3A_Advertising_and_Promotion_(Mosby_2022)/04%3A_Consumers_and_the_Communications_Process-_SSK_Gets_to_Know_Its_Consumers/4.01%3A_Chapter_Introduction
https://creativecommons.org/licenses/by-nc-sa/
https://biz.libretexts.org/Courses/Prince_Georges_Community_College/BMK_2770%3A_Advertising_and_Promotion_(Mosby_2022)/04%3A_Consumers_and_the_Communications_Process-_SSK_Gets_to_Know_Its_Consumers/4.01%3A_Chapter_Introduction?no-cache

