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13.2: msnbc.com - A Campaing Portfolio

The campaign consisted of many interrelated pieces. All of them tied back to the major campaign objective of building a solid and
positive brand image for msnbc.com. SS+K and its partners accomplished this by designing multiple executions using multiple
platforms, from conventional print to innovations including the first-ever in-cinema game that allowed the audience to participate
in the execution.

In order to keep track of all these elements, SS+K referred to a status chart, a tool many agencies use to keep track of the progress
of the many moving parts involved in a campaign. Status charts are tailored to specific account or campaign needs and are managed
by the account management and project management teams.

msnbc.com STATUS TRACKER
Updated: 3/13

OJE ) STATUS
Print = Plan approved 3/1
= Studio to build mechanicals 3,2
= Catherine sent Ed. cal

TV :30 spot Complete
TV 2 :10 promo spots/pre-roll Estimate and Concept Approved
Online Plan approved 3/2

Beam estimate received

MNewsScape- Spectrum Tool Sareensaver

Development began 2/28

NewsBreaker Online Game Approved
Upfront planning and creative begins 3/5
In-Cinema NewsBreaker Game Approved 3/5

Mnemonic + Animation

Catherine checking availability and specs

Landing page
Homepage at launch

S5+K mock-up
MSNBEC.com to make updates

Trademark Search = SS+K prelim search on 'A Fuller Spectrum of
News', NewsBreaker and NewsStream
Brand Guidelines = Fred working on Draft
Research =  S5+K to send proposal
= Approved
Launch = Approved
Internal = (Catherine to provide feedback

NewsBreaker In-Cinema Game

Figure 13.2 The status chart for the week of March 13, 2007. This summarized multiple elements, the current status, and what
needed to happen next in order to keep the project moving toward completion.

Here’s what all the pieces of the campaign looked like at launch.
The first part of the work centered on the logo.
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