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As an educator of 15 years at Concordia University Chicago, Dr. Dellegrazie supports a student-centered learning environment
(SCLE) through the creation of curriculum and pedagogical methods that increase new knowledge by building on each student's
unique existing knowledge. Learning is related to experiences, so the business curriculum has experiential and applied learning
projects embedded. Integrating the local community and businesses into students' academic development adds an additional
educational dimension that links the student to future vocational roles and social responsibility.
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