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8.16: What Do Marketers Do?
Relatively few recent marketing graduates think about entering the nonprofit arena. Some of the key positions in nonprofits include
marketing director, event coordinator, director of development, communications specialist, and volunteer coordinator.

There are many nonprofit organizations operating in the United States that strive to serve multicultural groups and
sociodemographic communities. Some have purposeful objectives like equitable rights and inclusivity. Some national examples
include Advancement Project, American Civil Liberties Union (ACLU), Asian Americans Advancing Justice (AAJC), Equal
Justice Initiative (EJI), Human Rights Campaign Foundation, League of United Latin American Citizens (LULAC), National
Association for the Advancement of Colored People (NAACP), National Immigration Law Center, National Organization on
Disability, National Urban League, Prospanica, The Asian American Foundation (TAAF), The PhD Project, and The Trevor
Project.

Contact a local nonprofit organization and interview an employee filling one of the above-mentioned roles. Questions may include:

What drew you to this organization?
What is its mission?
What groups or communities does it serve?
Does the position require specific training?
How many volunteers do you have, and what are their responsibilities and time commitments?

Finally, consider whether volunteering for this organization may fulfill you, add to your résumé, and/or bring you in contact with
future employees, colleagues, and friends.

This page titled 8.16: What Do Marketers Do? is shared under a CC BY 4.0 license and was authored, remixed, and/or curated by Elisabeth
Dellegrazie via source content that was edited to the style and standards of the LibreTexts platform.

8.12: What Do Marketers Do? by OpenStax is licensed CC BY 4.0. Original source: https://openstax.org/details/books/principles-marketing.

https://libretexts.org/
https://creativecommons.org/licenses/by/4.0/
https://biz.libretexts.org/@go/page/100103?pdf
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/08%3A_Marketing_in_a_Diverse_and_Global_Marketplace/8.16%3A_What_Do_Marketers_Do
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/08%3A_Marketing_in_a_Diverse_and_Global_Marketplace/8.16%3A_What_Do_Marketers_Do
https://creativecommons.org/licenses/by/4.0
https://www.cuchicago.edu/faculty/college-of-business/division-undergraduate/beth-dellegrazie/
https://openstax.org/details/books/principles-marketing
https://biz.libretexts.org/@go/page/99282
https://openstax.org/
https://creativecommons.org/licenses/by/4.0/
https://openstax.org/details/books/principles-marketing

