
1

CHAPTER OVERVIEW

6: Intro to Digital Marketing and the Digital Consumer
6.1: What is Marketing?
6.2 Evolution of Word-of-Mouth (WOM) Theory
6.3: The Consumer Journey
6.4 Understanding the Digital Consumer
6.5 Rethinking the Consumer Journey
6.6: Consumer Journey: The Circular Model
6.7: Zero-Moment of Truth (ZMOT)
6.8: Journey Mapping
6.9: References

This page titled 6: Intro to Digital Marketing and the Digital Consumer is shared under a CC BY 4.0 license and was authored, remixed, and/or
curated by Elisabeth Dellegrazie via source content that was edited to the style and standards of the LibreTexts platform.

https://libretexts.org/
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.1%3A_What_is_Marketing
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.2_Evolution_of_Word-of-Mouth_(WOM)_Theory
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.3%3A_The_Consumer_Journey
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.4_Understanding_the_Digital_Consumer
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.5_Rethinking_the_Consumer_Journey
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.6%3A_Consumer_Journey%3A_The_Circular_Model
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.7%3A_Zero-Moment_of_Truth_(ZMOT)
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.8%3A_Journey_Mapping
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer/6.9%3A_References
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/6%3A_Intro_to_Digital_Marketing_and_the_Digital_Consumer
https://creativecommons.org/licenses/by/4.0
https://www.cuchicago.edu/faculty/college-of-business/division-undergraduate/beth-dellegrazie/
https://openstax.org/details/books/principles-marketing

