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10.10: Applied Marketing Knowledge- Discussion Questions
1. Choose a mass retailer such as Walmart or Target and look at its weekly advertisement. You can do this online, in the store, or

with a physical flyer. Identify and analyze the pricing strategies used. Apply what you have learned to the way you, personally,
respond to those strategies.

2. Consider what products the penetration-price strategy and the price-skimming strategy work for. What are the advantages and
disadvantages of these strategies?

3. Analyze the role pricing plays in strategic marketing.
4. Discuss with your family and friends what you have learned about pricing. Ask them how they respond to odd-even pricing,

prestige pricing, and artificial time constraints. Note generational differences and possibly how family traditions can skew the
answers.

This page titled 10.10: Applied Marketing Knowledge- Discussion Questions is shared under a CC BY 4.0 license and was authored, remixed,
and/or curated by Elisabeth Dellegrazie via source content that was edited to the style and standards of the LibreTexts platform.

https://libretexts.org/
https://creativecommons.org/licenses/by/4.0/
https://biz.libretexts.org/@go/page/100166?pdf
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/10%3A_Pricing_Products_and_Services/10.10%3A_Applied_Marketing_Knowledge-_Discussion_Questions
https://biz.libretexts.org/Courses/Concordia_University_Chicago/Principles_of_Marketing_for_Transformation/10%3A_Pricing_Products_and_Services/10.10%3A_Applied_Marketing_Knowledge-_Discussion_Questions
https://creativecommons.org/licenses/by/4.0
https://www.cuchicago.edu/faculty/college-of-business/division-undergraduate/beth-dellegrazie/
https://openstax.org/details/books/principles-marketing

